
Now Google takes a close look indoors 
James Hutchinson 

Google has peered down our streets, 
through our search histories and into 
our public wireless networks, but now 
it wants to demystify our shopping cen- 
tres and airports. 

The search giant will launch indoor 
maps for the first time in Australia on 
Wednesday, allowing users of its maps 
website and Android smartphones to 
view floorplans and individual stores at 
more than 200 locations including 
shopping centres, sports venues and 
museums. 

It adds to the more than10,000 floor- 
plans Google has already made avail- 
able for12 countries across the world. 

The company will allow individual 
businesses to upload the floor plans for 
public venues. They will be added to 
existing maps. 

"It's like having an indoor directory 
in the palm of your hand, showing you 
where you are, what floor you're on and 
how to get where you want to be," said 

Nabil Naghdy, product manager for 
Google Maps in Australia. 

"Our goal is to have every single pub- 
lic venue available on Google Maps." 

The maps rely on a mixture of GPS 
signals and public wireless networks to 
pinpoint the location of a shopper in a 
building to within several metres. 

Mr Naghdy said that the launch of 
indoor maps would not provide any 
additional advertising opportunities for 
Google. 

But researchers said the technology 
would allow shopping centres and 
stores to advertise to people depending 
on their location, while offering shop- 
pers a greater chance to find their car or 
a specific product in a shop. 

"It's certainly an opportunity, partic- 
ularly for the larger and more complex 
indoor environments," said Paul Pet- 
tersen, mobile product manager at 
competing indoor maps provider 
Abuzz. 

One of 
the new 
Google 
fluor 
plan 
map's. 

University of NSW professor 
Andrew Dempster said existing indoor 
mapping technologies could give shop- 
pers their location in a large mall but 
finding a product within a few centime- 
tres could be more difficult. 

He said that although there were 
potential privacy implications in track- 
ing shoppers through malls or airports, 
they were no more onerous than those 
already associated with outdoor map 
services and GPS applications. 

Mr Pettersen said that while the data 
would be useful to consumers, it would 
probably contain many inaccuracies if 
not updated often. Google's Street View 
imagery is often several years old. 

"Even with 200 locations, that's 
going to be thousands and thousands of 
rental tenancies - how accurate will 
that be once the data starts going stale?" 
Mr Pettersen asked. 
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